3 Festival Shopping Index
r a 1 Initiated conversations with over 50,000+ Indian consumers to measure the shopping

RETAILERS ASSOCIATION OF INDIA sentiment this festive season

0 respondents are looking forward to shop during
o this festive season

®s56% @ 1%

respondents will shop for respondents will shop for respondents will shop for respondents will shop for
clothes and fashion mobile phones home appliances and electronics jewellery

respondents will shop for respondents will shop for respondents will shop for respondents will shop for
others home furniture automobiles and two wheelers holidays

Respondents are planning to buy from the Respondents saw ads in the following channels

following places while deciding to buy

Newpaper Others

Online & 33% 25%

Social Media

57%

At a mall

49%

Others
11%

Hoardings

14%

*Shopping channels on TV

Respondents make their buying decision based on:

Discounts

Best products
Great retail
experience
Good demo
® Cashback

Attractive EMIs

—@ Loyalty points

the sentiment, red if they are not excited and green if they're really excited. The size Sl Few seconds ago

Frequently used keywords by consumers in this conversation. The colours denote o
refers to the frequency of words, large if they are used often and small if they're not

very excited want to have good deal

used enough. shop with lots of surprise gifts and
crowd i conducive discounts available great grand masti
speeal s inflation  aycitine s -
CNArging.  year Snaniils christian
digitisation Irices F LS is excitement ~alm
R S feel  budget SN o ey ?3 Anonymous 5 seconds ago
dont . . awesome products
L regaol discounts P e Really excited in celebrating with lots of
" i % noney  basic ; fun
brand sho p p in g it nlce money attractive
better i offers s s \
ko eX C I te d happy fectival imited — ‘ 4 , Anonymous 20 seconds ago
o ; et Thrilled
high season best forward b designs
. ti 00 d enjoy N 30 seconds ago
feelmg waltmg great g e T ‘ 4 , Anonymous g
dipawali gifts deals __ experience e T - Excited, something new to experience,
i o ) more digitisation, improved shopper
content P ot i 2
arsy festive price S SRR centric deals and customised offerings.
demonetization E death
branded interested des fs auzom customised
blessed busi ded
days i Frowes 1\ Anonymous 1 minute ago
demonitization ; :
Don't require anything
00 Mumbai shoppers are influenced by online Shoppers from Mumbai, Kolkata and Delhi prefer
and social media ads best products

[._J?| Kolkata shoppers are influenced by TV ads
>

Shoppers from Chennai, Bangalore, Noida and Pune
prefer discounts

00

Chennai shoppers are more excited than Mumbai
6o shoppers
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