Retailers see dent in shoppers’ hill
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Omn the threshold ofa new fi-
nancial year, branded retail
bigwigsareestimating adentin
the average bill size (ABS) per
shopper, mainly due totheeco-
nomic slowdown in the last
quarter of the previous finan-
cial year.

Westside, s unit of Trent Lid
(a Tata Enterprise), witnessed
30% o 35% dip in ABS per
shopper during weekends in
242009, ascomparedroa25%
dip during Q3 2009. During
weekdays, however, the dip in
ABS has been maximum, by
over 509 at Westside stores,
saidacompanyinsider,

According to  Samar
Sheikhawat, vice-president of
Spencer’s Retail, "ABS is a con-
fidential information. But,

e

there could have been over
10% to 15% reduction in the
ABS at Spencer's. Since we are
primarily focussed on the basic
necessities of life, like food and
grocery, we haven't seen much
impactontheconversionrate.”

As for the prolonged trend,
Sheikhawat said, “We are not
really in a position to predict
the economic trend. While it s
true that negative sentiment
prevails, it Is not altogether
without any optimism. The re-
tail industry still shows poten-

Westside witnessed
30% to 35% fallin
ABS per shopper
during weekends in
Q4 2009, as
compared to a 25%
dip during Q3 2009

tial for growth, though slower
than initial expectations. Qur
samestore growth hasnotrisen
bt it has not declined either”

On the impact on bottom-
line in the present situation,
specially with several retailers
complaining of margin con-
traction due to interest burden,
Sheikhawatsaid, “As indicated
in the earller response, our
same store growth has re-
mained same and stable. How-
ever, we had to take a realistic
view of the market and align

ourexpansion planstothat. We
expect a growth rate of 25%
which, during this downturmn,
isquiteanachievement. Weare
targeting arevenue ofRs 1,500
crore by the end of next fiscal.”

According to Kumar Ra-
jagopalan, chiefexecutive offi-
cer, Retaflers Association of
India (RAI), the decrease in
ABS per shopper is directly re-
lated to their shopping mood.
The malls where the retailers
are giving higher discounts or
value for money offers have
seen some surge in ABS per
shopper. Rajagopalan expects
things to look up by the third
quarter of 2009-10. “October
and December is the peak sea-
son and we expect retailers to
do well by then. The revenue
sharing model will be more
popularinthecomingdays asit
makes more sense for the de-
velopers and retailers o be

‘partnersin progress’.”
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